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Get lost at sea with Spa L’Auberge KITCHEN 1540 
our signature restaurant

The sea has  never been this  sweet.
L’Auberge offers all you need to create those perfect  
moments. A private path to the beach gorgeous sunsets,  
plush accommodations, poolside cabanas and that ’s just  
on the grounds.

>	A private, coastal escape complimented by lush landscaping and  
the Pacific Ocean

>	Del Mar’s shops and restaurants, just steps from L’Auberge

>	120 plush, newly renovated guest rooms, most with private  
balconies or patios

>	Perfect for weekend retreats, romantic getaways and family vacations

>	Two pools, private beach path and our exclusive Beach Boys program

>	Extraordinary views and cocktails at Bleu Bar

>	Concierge available to arrange anything from golf by the sea to  
surf lessons, wine tasting and more

>	Fresh, local, and seasonal offerings at signature restaurant,  
KITCHEN 1540 and Waterfall Terrace

>	Spa L’Auberge offers massages, signature body treatments, facials, 
manicures and pedicures. Featuring a selection of treatments that  
draw on the healing wonders of the ocean.



 

 

ALL ABOUT US: the executive team 

 

BIOGRAPHIES 

 

Michael J. Slosser 

VICE PRESIDENT & MANAGING DIRECTOR 

 

Mike began working with Destination Hotels & Resorts in 2000, and became General Manager of 

L’Auberge Del Mar in 2003. Prior to joining L’Auberge, he worked at the Garden of the Gods Club 

in Colorado Springs, Colorado. He is also responsible for Paradise Point Resort. Originally from 

Orange County, California, Mike received his Bachelor of Arts in Hotel and Restaurant 

Management at Michigan State University. 

 

 

 

 

Francine Williams 

DIRECTOR OF SALES & MARKETING 

 

Francine began her career at L’Auberge Del Mar in the fall of 2000. Originally from Hawaii where 

she studied Travel Industry Management at the University of Hawaii, Francine has held 

management positions with Hyatt and the Ritz-Carlton prior to joining Destination Hotels & 

Resorts. Francine is also the recent recipient of Destination Hotels & Resorts’ 2010 Executive 

Marketer of the Year Award for her efforts at L’Auberge Del Mar She is also the proud doggy 

mommy to Sofie L’Auberge. 

 

 

 

 

Jeannette Handson 

SPA DIRECTOR 

 

Jeannette has been with L’Auberge Del Mar for 11 years. She enjoys traveling to acquire 

inspiration from other cultures to infuse into unique spa treatments that are meaningful, 

memorable and relaxing. Originally from Ecuador, Jeannette was educated and trained in 

England, Brazil and the U.S. Jeannette continues to bring her tremendous expertise to Spa 

L’Auberge and is never seen without a smile. 

 

 

 

 

 

 

 



 

 

 

Victoria Fernandez 

DIRECTOR OF FOOD & BEVERAGE  

 

Victoria started her career with Destination Hotels and Resorts’ InterContinental Tampa in 

2007, where she was the Assistant Director of Food and Beverage.  She joined L’Auberge Del 

Mar in the fall of 2010, having previous experience with L’Auberge as a member of the 

reopening task force in 2008. Prior to working for Destination Hotels and Resorts Victoria had 

formerly work with The Westin Tampa Harbour Island, Tampa, Florida and Catch Twenty-

Three Restaurant, Tampa, Florida. 

 

 

 

 

Sofie L’Auberge 

LUXURY PET HOST 

 

The inspiration for the award-winning L’Petit Pooch Program at L’Auberge, Sofie works 

tirelessly with the leadership team to continue providing the best for her four-legged friends. 

When she isn’t tweeting and strolling around Del Mar, Sofie loves to greet her special guests 

with a smile and a wag.  

  

 



 
 

GENERAL RESORT FACTS  
L'Auberge Del Mar is located in the heart of Southern California's most picturesque coastal village of Del Mar. This 
historic seaside resort, managed by Destination Hotels & Resorts, sets a new standard in Southern California coastal 
hospitality as a result of a comprehensive property renovation. In 2008 the revitalized L’Auberge introduced an 
upgraded resort reminiscent of a welcoming, private coastal estate, including a redesign of its 120 guest rooms and 
suites, lobby, pool deck and signature restaurant. 
 
Location  

• Nestled in the beautiful coastal village of Del Mar in San Diego’s North County, just steps from Southern 
California’s most breathtaking beaches, 20 minutes north of the San Diego International Airport and 90 
minutes south of Los Angeles.  

 
Accommodations  

• 120 deluxe guest rooms, including 8 luxurious suites, all offering village, garden and/or coastal views.  

• Billowy duvets, custom beds, elegant coastal estate furnishings, some with fireplaces, private patios and/or 
balconies.  

• High-speed Internet access in every guestroom, honor bars, marble vanities, and walk-in showers.  
 
Amenities  

• Beautifully landscaped footpath to the beach.  

• Two-lighted championship tennis courts for individual or mini tournament play. Tennis pro available for 
private, semi-private and group lessons.  

• State-of-the-art fitness center offering weight and aerobic equipment.  

• Outdoor whirlpool spa and pearl-bottomed leisure pool.  

• Del Mar Plaza, located right across the street, offers world-class shopping, boutiques, art galleries, 
restaurants and entertainment.  

• Championship golf, Del Mar Race track, polo fields and a variety of San Diego attractions just a short drive 
away.  

 
The Spa at L’Auberge  

• Full service European spa, offering massages, facials, body treatments, manicures and pedicures.  

• L’Auberge Spa offers its own custom line of spa products.  
 
Dining  

• First-class dining at L’Auberge’s signature restaurant, KITCHEN 1540,  offering breakfast, lunch and dinner 
or at the outdoor Waterfall Terrace Restaurant.  

 
 

1540 Camino Del Mar Del Mar, California 92014 
TEL 858.259.1515 - FAX 858.755.4940 - 866.837.8145  

laubergedelmar.com  



Meetings & Events  

• Capability to accommodate groups from 5 to 200 people.  

• Over 12,000 square feet of indoor/outdoor meeting space, with an additional 2,000 of newly added outdoor, 
ocean-view event space.  

• Six distinct meeting rooms, most with connecting terraces and windows 

• An extraordinary choice of wedding venues.  

• Access (available by permit) to two seaside parks, in walking distance, for themed and catered events.  

• High-speed Internet access and in-house audio-visual services.  

• Wireless internet available in public areas 
 
History  

• L’Auberge Del Mar is located on the historic site of the original Stratford Inn, which eventually became the 
original Hotel Del Mar- a favorite hot spot for Hollywood film stars. Del Mar is nationally known for its 
racetrack and fairgrounds.  

 
Directions  
 From Los Angeles:  
Take I-5 south, exit Via de la Valle and turn right. Take the first left onto Jimmy Durante Blvd. (the road will veer left 
and turn into Camino Del Mar). L’Auberge is located at the first stop light on the (west) right side.  
 
 From San Diego and the San Diego Airport:  
When leaving airport, follow signs to I-5. Veer right on Harbor Island Drive. Turn left on  
Laurel Street (go approx. 3 blocks). Take I-5 north (Los Angeles)- go approx. 20 milesnorth. Exit Del Mar Heights 
Road- turn left (west)- go approx. 1 ½ miles. Turn right onto Camino Del Mar (Hwy 101). L’Auberge is on the 
Northwest corner of 15th & Camino Del Mar. Drive through 15th and take first left on Plaza Drive into L’Auberge Del 
Mar entry.  
 
Average Temperature  
San Diego offers the country’s most temperate year round climate -“just another day in paradise!”  

 
Dec – Mar (High 68 Low 45)  
Apr – May (High 73 Low 50)  
Jun – Sep (High 84 Low 60)  
Oct – Nov (High 78 Low 55) 

 
Area Attractions  

• Del Mar Beach  

• Del Mar Plaza  

• Torrey Pines State Reserve and Golf Course  

• Del Mar Race Track and Fairgrounds  

• Whale Watching  

• Hot Air Ballooning  

• Sailing  

• Scripps Institute of Oceanography  

• Del Mar National Golf Course  

• Del Mar Country Club and Golf Course  

• Cedros Antique District in Solana Beach  

• Legoland  

• University Towne Centre Mall  

• Old Town San Diego  

• Seaport Village  

• Stephen Birch Aquarium  

• The Wild Animal Park  

• World-Famous San Diego Zoo  

• Qualcomm Stadium  

• Rancho Santa Fe Polo Fields  

• Petco Park  

• Horton Plaza Mall  

• Temecula Wineries  

• San Diego’s Historic Gaslamp Quarter  

• Quail Botanical Gardens  

• Sea World  



 



 

 

L O V E  F O R L ' AU B E R G E : a w a r d s  &  r e c o g n i t i o n s  

R e s o r t  

C o n d é  N a s t  T r a v e l e r :  R e a d e r ' s  C h o i c e  A w a r d s  -  T o p  1 0 0  U . S .  R e s o r t s  -  2 0 0 8  -  2 0 1 1  

C a l i f o r n i a  M e e t i n g s  +  E v e n t s  M a g a z i n e :  B e s t  S o u t h e r n  C a l i f o r n i a  H o t e l  -  2 0 1 1  

T r a v e l  +  L e i s u r e  M a g a z i n e :  A m e r i c a ' s  B e s t  B e a c h  H o t e l s  -  2 0 1 1  

T r a v e l  +  L e i s u r e  M a g a z i n e :  T o p  5 0 0  W o r l d ' s  B e s t  H o t e l s ,  U n i t e d  S t a t e s  -  2 0 1 1  

T r a v e l  +  L e i s u r e  M a g a z i n e :  W o r l d ' s  B e s t  R e s o r t s ,  C o n t i n e n t a l  U S  &  C a n a d a  -  2 0 1 0  

A A A  F o u r  D i a m o n d  A w a r d  -  2 0 0 8  -  2 0 1 1  

F r o m m e r s :  B e s t  L o d g i n g ,  S a n  D i e g o  -  2 0 1 1  

S a n D i e g o . c o m :  S a n  D i e g o ' s  T o p  H o t e l  L o b b y  B a r s  -  2 0 1 1  

R a n c h  &  C o a s t  M a g a z i n e :  B e s t  L o c a l  H o t e l  -  2 0 1 0 ,  2 0 1 1  

S a n  D i e g o  S u b u r b a n  N e w s :  R e a d e r ' s  C h o i c e  -  B e s t  H o t e l  ( G o l d )  -  2 0 1 0 ,  2 0 1 1  

G r e e n  K e y  F o u r  S t a r  E c o - A w a r d  -  2 0 1 0   

J u l i  B  S t y l e  A w a r d s :  R e a d e r ' s  C h o i c e  -  B e s t  C o n t i n e n t a l  R e s o r t  -  2 0 1 0  

I l l u m i n a t i o n  A w a r d s :  A w a r d  o f  M e r i t  -  2 0 1 0  

D e s t i n a t i o n  H o t e l s  &  R e s o r t s :  H o t e l  o f  t h e  Y e a r  -  2 0 1 0  

D e s t i n a t i o n  H o t e l s  &  R e s o r t s :  D e s t i n a t i o n  M a r k e t e r  o f  t h e  Y e a r  -  F r a n c i n e  R i v e r a  -  2 0 1 0  

D e s t i n a t i o n  H o t e l s  &  R e s o r t s :  T o p  M a r k e t i n g  &  P R -  L ' P e t i t  P o o c h  P r o g r a m  -  2 0 1 0  

D e s t i n a t i o n  H o t e l s  &  R e s o r t s :  S a l e s  P e r f o r m e r  o f  t h e  Y e a r  -  H e a t h e r  T o r n o w  -  2 0 1 0  

C o n d é  N a s t  G o l d  L i s t  -  2 0 0 8   

9 4 4  M a g a z i n e  P l a t i n u m  A w a r d :  B e s t  H o t e l  t o  " G e t  Y o u r  R o m a n c e  O n "  -  2 0 0 8  

D i s c o v e r  S D . c o m :  T o p  T e n  P o o l s  t o  P a r t y  &  R e l a x  -  2 0 0 8  

D i s c o v e r  S D . c o m :  T o p  T e n  N i g h t l i f e  D a t e  I d e a s  -  2 0 0 8  

 

S p a

E x a m i n e r . c o m :  B e s t  S p a  -  2 0 1 0  

S a n  D i e g o  S u b u r b a n  N e w s :  B e s t  L o c a l  S p a  ( S i l v e r )  -  2 0 1 0 ,  2 0 1 1  

S p a  M a g a z i n e :  S i l v e r  A w a r d  -  F a v o r i t e  S p a  f o r  C o u p l e s  -  2 0 0 9 ,  2 0 1 0  

S a n  D i e g o  M a g a z i n e :  B e s t  o f  S a n  D i e g o  -  B e s t  S p a  b y  t h e  S e a  -  2 0 0 9  

9 4 4  M a g a z i n e  E d i t o r ' s  P i c k s :  N e w e r  B u z z w o r t h y  S p a  -  2 0 0 9  

S p a  F i n d e r ' s  R e a d e r ' s  C h o i c e  A w a r d  -  2 0 0 8  



 

 

R e s t a u r a n t

O p e n  T a b l e :  T o p  T e n  R e s t a u r a n t s  F i t  f o r  F o o d i e s  -  2 0 1 1  

 

S a n  D i e g o  M a g a z i n e :  B e s t  H o t e l  R e s t a u r a n t ,  B e s t  A b s i n t h e  P r o g r a m  -  2 0 1 1  

R a n c h  &  C o a s t  M a g a z i n e :  E d i t o r ' s  P i c k  f o r  B e s t  R e s t a u r a n t  -  2 0 1 1  

W i n e  S p e c t a t o r :  A w a r d  o f  E x c e l l e n c e  -  2 0 1 0 ,  2 0 1 1  

C A  R e s t a u r a n t  A s s o c i a t i o n :  G o l d  M e d a l l i o n  -  B e s t  H o t e l  R e s t a u r a n t ,  F i n e  D i n i n g  -  2 0 1 0 ,  2 0 1 1  

S a n  D i e g o  R e a d e r :  T o p  P i c k  o f  L a  J o l l a  &  N o r t h  C o a s t  -  2 0 1 0  

R a n c h  &  C o a s t  M a g a z i n e :  B e s t  R e s t a u r a n t  S e r v i c e  -  2 0 1 0  

R a n c h  &  C o a s t  M a g a z i n e :  B e s t  A m e r i c a n  F o o d  -  2 0 1 0  

R a n c h  &  C o a s t  M a g a z i n e :  B e s t  N e w  R e s t a u r a n t  -  2 0 0 9  

S a n  D i e g o  R e a d e r :  B e s t  N e w  U p s c a l e  R e s t a u r a n t  -  2 0 0 9  

9 4 4  M a g a z i n e  E d i t o r ' s  P i c k s :  E a t  T h i s  -  2 0 0 9  

O p e n  T a b l e :  D i n e r s '  C h o i c e  -  2 0 0 9  

 

C h e f  P a u l  M c C a b e

S a n  D i e g o  R e a d e r :  T o p  C h e f  -  2 0 1 0  

R a n c h  &  C o a s t  M a g a z i n e :  B e s t  E x e c u t i v e  C h e f  -  2 0 0 9 ,  2 0 1 0  

R i v i e r a  M a g a z i n e :  C r u s h  o f  t h e  Y e a r  -  2 0 0 9

 

B l e u  B a r

R a n c h  &  C o a s t  M a g a z i n e :  B e s t  C o c k t a i l s  -  2 0 1 0  

D i s c o v e r  S D . c o m  -  T o p  T e n  N e w  S a n  D i e g o  B a r s  &  C l u b s  -  2 0 0 8

 

M e e t i n g s

E l i t e  M e e t i n g s  M a g a z i n e :  E l i t e  C e r t i f i e d ,  P l a t i n u m  -  2 0 1 0 ,  2 0 1 1  

M e e t i n g s  W e s t :  B e s t  o f  t h e  W e s t  -  2 0 0 8 ,  2 0 0 9 ,  2 0 1 0  

C o r p o r a t e  M e e t i n g s  &  I n c e n t i v e s :  P a r a g o n  A w a r d  -  2 0 0 9 ,  2 0 1 0   

S m a r t  M e e t i n g s  M a g a z i n e :  P l a t i n u m  C h o i c e  A w a r d  -  2 0 0 9 ,  2 0 1 0  

 

 

 



SEASIDE ESTATE L’AUBERGE DEL MAR SUCCESSFUL WITH RE NOVATION 
Extensive Renovation Rejuvenates SoCal Jewel 

 
Del Mar, California (November 4, 2009) – Ushering in a new era of luxury in coastal Southern 
California hospitality, L’Auberge Del Mar has experienced great success after undergoing an 
extensive renovation in June 2008. With a sophisticated new look and ambiance, upgraded 
services and amenities, the renowned 120-room historic resort is the premiere boutique 
hideaway for celebrities and discerning leisure and business travelers in the San Diego area.  
Blending the intimate with the indulgent, the bright open-air lobby, enticing guest rooms, 
refreshed meeting facilities and revitalized courtyard complete L’Auberge Del Mar’s new look.  
“Respecting the relaxed elegance that has encouraged past success, the renovation was 
planned to take us to a new level of luxury and sophistication,” said Michael J. Slosser, Vice 
President and Managing Director of Operations for Destination Hotels & Resorts. “The results 
have surpassed our greatest expectations and introduced an enviable level of quality and 
experience that is unlike anything else in San Diego.”  
Upon arrival, guests are welcomed in the expanded lobby, which boasts striking dark wood 
flooring, inviting furniture and soft lighting. The impressive lobby also features high-tech modular 
NANA doors that bring the outdoors inside, welcoming beautiful natural light, ocean views and 
sea breezes. Beyond the lobby, the Waterfall Terrace restaurant and pool deck make for a 
romantic pairing surrounding the new Bleu Bar.  
 
All guest rooms have a sophisticated new look, the latest in technological advancements and 
high-end personal amenities. Designer Barclay Butera of Newport Beach, best known for his 
work with luxurious private estates and homes, has produced a relaxing environment with all of 
the comforts of home, including custom designed furniture, premium bedding, I-Pod docking 
stations, and 42-inch flat screen televisions. Many guest rooms feature romantic fireplaces and 
14 garden level rooms boast secluded cabana-inspired patios, providing private, romantic 
settings both indoors and out. Additionally, all bathrooms feature impressive walk-in showers 
and marble-topped vanities with custom amenities.  
L’Auberge Del Mar is once again the top choice for meetings, weddings and other special 
events. Much like the rest of the resort, the event space offers planners the best in design and 
technology, as well as over 16,500 square feet of indoor and outdoor space, including six 
uniquely designed meeting rooms and several beautiful outdoor venues with views of the Pacific 
Ocean. The brand new outdoor Sunset Terrace features 2,500 square feet of space for 
weddings and private events. James Beard Chef Paul McCabe, the resort’s executive chef, has 
created incredible banquet menus and a new banquet service concept which eliminates long 
lines, sure to please an array of guests.  
The new signature restaurant, KITCHEN 1540 combines world-class dining with a spirited 
atmosphere, offering guests the choice of dining under the stars, in a private cabana or in the 
sleek and modern dining room, with the fireplace focal point.  
Always on the forefront of culinary trends, Executive Chef Paul McCabe presents innovation at 
its finest at the new restaurant and his market and farm-driven menus features farm-fresh 
produce, sustainable seafood, and hormone-free meats, constantly evolving with seasonality. 
Inspired by New York architect Andre Kikoski, KITCHEN 1540 boasts white vaulted ceilings, an 
elegant fireplace and modern furniture, offering a level of contemporary-chic sophistication 
rarely seen at a resort. An inviting new wine bar doubles as a dining counter, offering an 
intriguing glimpse into the energy and excitement of an open kitchen.  
 
 
 



Spa L’Auberge, newly opened in March 2009, is L’Auberge Del Mar’s 5,000 square foot luxury, 
freestanding spa, creating an oasis of pampering for guests and locals alike. The spa has 
already been honored with numerous awards, including Spa Magazine’s Silver Sage Award for 
Favorite Spa for Couples, as well as San Diego Magazine’s Best Spa by the Sea.  
Spa L’Auberge offers the latest treatments and amenities, including environmentally and vegan 
friendly products and packaging. Featuring 95 percent organic ingredients, spa treatments will 
include exotic items such as Indonesian ginger, red coral and sweet jasmine, and a signature 
line of products from the completely organic Pevonia line.  
L’Auberge Del Mar, www.laubergedelmar.com, is one of more than 30 independent, upscale 
hotels, resorts and conference centers managed by Destination Hotels & Resorts, which is 
consistently rated one of the top 10 independent hospitality management companies in the 
United States. To protect and preserve the unique communities in which the company operates, 
Destination launched Destination Earth, an environmental sustainability program in 2008. New 
for 2009 is the 582-room Terranea Resort situated on the Palos Verdes Peninsula in southern 
California which opened to the public in June. The 102-acre ocean front resort features a 
25,000-square-foot destination spa, three swimming pools, three ocean view restaurants and a 
Todd Eckenrode-designed par three golf course. In addition to Terranea in the greater Los 
Angeles area, Destination operates properties in key metropolitan areas and resort markets 
including Washington, D.C., Denver, San Diego, Santa Fe, Aspen, Palm Springs, Houston and 
Lake Tahoe. Destination is a subsidiary of Los Angeles-based investment, development and 
management firm Lowe Enterprises. For more information on the properties in the Destination 
Hotels & Resorts collection, please visit www.destinationhotels.com or to join the company’s 
loyalty program for the best offers available, visit www.destinationdelivers.com.  
 



 
SPA L’AUBERGE COMPLETES L’AUBERGE DEL MAR  

Tranquil Spa Brings an Added Elegance to Escape by the Sea 
 
Del Mar, California (October 26, 2009) –L’Auberge Del Mar, managed by Destination Hotels & 
Resorts, completed the final phase of its comprehensive property renovation in March 2009 as 
the highly anticipated new spa facility opened its doors to guests and locals seeking signature 
treatments at the seaside resort.  
 
The completed property offers guests and locals a place to relax in style with all the comforts of 
a casual beach atmosphere, the privacy of a coastal estate, and the refined services and 
amenities that have come to define the L’Auberge experience. Designed by acclaimed architect 
Cary Collier of Blu Spas Inc., the all new 5,000 square-foot free-standing Spa L’Auberge serves 
as an oasis for those seeking a pampered rejuvenation with welcoming spa therapists, soothing 
treatment suites and an overall beach cottage ambiance. The new spa menu, created by 11-
year L’Auberge veteran Spa Director Jeannette Handson, features a diverse selection of 
professional treatments designed to soothe mind, body, and soul. Utilizing a unique collection of 
organic and vegan product lines, as well as exotic plant extracts from unique destinations, the 
tranquil treatments distinguishes Spa L’Auberge as a restful retreat. Ten cozy treatment rooms, 
including a romantic couple’s suite, multiple indoor and outdoor relaxation areas, and locker and 
rejuvenation facilities greet guests seeking the spa’s unique range of classic and signature 
services. Treatments include massages, body wraps, facials, and new signature Seaside 
Sojourns that feature ingredients and techniques from exotic regions around the world.  
 
Signature restaurant KITCHEN 1540 opened in November 2008 to large-scale critical acclaim 
and praise from diners of all kinds. The restaurant has already received rave reviews, including 
944 Magazine’s Editor’s Choice: Eat This and OpenTable’s Diner’s Choice in 2009. Executive 
Chef Paul McCabe, who has recently been named “Best Chef” in the region by Ranch & Coast 
Magazine and is consistently receiving glowing reviews from culinary journalists, is at the helm 
of KITCHEN 1540 and is responsible for its farm-to-plate concept. His menus, which change 
according to seasonality, utilize the freshest seasonal produce, sustainable seafood and 
hormone-free meats, as well as an extensive wine list, full bar and specialty cocktails. Designed 
by renowned New York architect Andrew Kikoski, KITCHEN 1540 offers guests an elegant and 
contemporary take on the classic seaside restaurant; with white vaulted-more ceilings, an open 
presentation kitchen, sleek, modern table settings, a private dining room wrapped in wine-
encased glass walls and an outside dining and lounge area.  
Blending the intimate with the indulgent, the bright new open-air lobby, enticing guest rooms, 
refreshed meeting facilities and a new crushed shell pool deck with private cabanas are 
highlights at L’Auberge Del Mar. All guest rooms have a sophisticated new look, the latest in 
technological advancements and high-end personal amenities. Designer Barclay Butera of 
Newport Beach, best known for his work with luxurious private estates and homes, has 
produced a relaxing environment with all of the comforts of home, including custom designed  
furniture, premium bedding, i-Pod docking stations, and 42-inch flat screen televisions. 
Additionally, all bathrooms feature impressive walk-in showers and marble-topped vanities with 
custom amenities.  
 
L’Auberge Del Mar, www.laubergedelmar.com, is one of more than 30 independent, upscale 
hotels, resorts and conference centers managed by Destination Hotels & Resorts, which is 
consistently rated one of the top 10 independent hospitality management companies in the 
United States. To protect and preserve the unique communities in which the company operates, 



Destination launched Destination Earth, an environmental sustainability program in 2008. New 
for 2009 is the 582-room Terranea Resort situated on the Palos Verdes Peninsula in southern 
California which opened to the public in June. The 102-acre ocean front resort features a 
25,000-square-foot destination spa, three swimming pools, three ocean view restaurants and a 
Todd Eckenrode-designed par three golf course. In addition to Terranea in the greater Los 
Angeles area, Destination operates properties in key metropolitan areas and resort markets 
including Washington, D.C., Denver, San Diego, Santa Fe, Aspen, Palm Springs, Houston and 
Lake Tahoe. Destination is a subsidiary of Los Angeles-based investment, development and 
management firm Lowe Enterprises. For more information on the properties in the Destination 
Hotels & Resorts collection, please visit www.destinationhotels.com or to join the company’s 
loyalty program for the best offers available, visit www.destinationdelivers.com . 
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DESIGNER BARCLAY BUTERA LAUNCHES LIFESTYLE LINE WITH 
ASSOULINE COFFEE TABLE BOOK & CANDLE LINE 

 
LIFESTYLE LINE THEMES DIVIDE INTO:  BEACH, CITY, MOUNTAIN, 

DESERT and TOWN & COUNTRY 
 

Candles Debut at August N.Y. International Gift Fair; Book Debuts in September 
 
 
LOS ANGELES, CA (August 2008) – Renowned designer Barclay Butera - with the recent $26M renovation of the 

prestigious L’Auberge Del Mar successfully completed – launches his lifestyle line of accessories with the debut of 

his first coffee table book and a multi-scent line of candles, both based around the themes:  Beach, City, Mountain, 

Desert, and Town & Country.  Each future product in the lifestyle line will be based around these themes.  The 

candle line will debut during the August New York International Gift Fair (NYIGF), at Barclay Butera Home in Pier 

94 / At Home area, Booth #46022, Aug. 16-20, 2008.  The designer’s first coffee table book – produced by the 

premier French publishing house Assouline and entitled Barclay Butera: Living in Style – will debut in stores 

September 2008. 

 Butera’s design approach has consistently embraced the themes of his lifestyle line and he has honed them 

poignantly in the homes that he personally has owned:  Sinatra’s “Twin Palms” estate and others in the Desert; Bette 

Davis’ bungalow at the Beach; Mountain homes in Park City, UT; Desi Arnaz Jr.’s home in Los Angeles and an 

apartment for Veranda magazine in New York, both for City; and a former home of his layered in pattern, texture 

and color with upholstered walls representing Town & Country.  Butera explains his inspiration for each theme: 

• Beach:  “Crisp ocean scents with thoughts of collecting seashells from the shoreline.” 
• City:   “Retreating from the chaos and noise outside, this idea focuses on the layered scents of a 

‘gentleman’s’ library, balanced with other sophisticated elements of an elegant pied a terre.” 
• Desert:  “Clean desert breezes, refreshing and soft – perfect for a spa environment.” 
• Mountain:  “Aspen and pine trees, this scent exudes a fresh fluidity of alpine living.” 
• Town & Country:  “Hints of currant, this scent is about comfort and elegance.”  

  
Assouline Publishing carefully selects designers for such focused coffee table book projects.  The book is a 

visual compilation of his most iconic work.  A young and celebrated star of the design community, Butera creates 

clean, classic interiors - with a contemporary twist thrown in - known for their luxury and livability.  He has always 

referred to his design approach as “fashion for the home” and firmly believes that every room should “have one truly 

fabulous establishing piece”, a key point at the start of the book.  Butera is inspired by a plethora of elements, from 

the glamour of Mid-Century Hollywood to the sophistication of Europe and the exoticism of the Far East.   

Brimming with exciting design ideas, the author invites readers to explore both the small details and the larger 
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motifs that come together in an enviable interior.  (Details:  9 1/2 x 11 3/4” – 176 pages, 82 illustrations  -- 

hardcover/jacket – retail $65.00).    

The Barclay Butera Home candle line reflects the five themed scent inspirations described by  

Butera above, and are elegantly packaged in deep rich navy (“Barclay Butera blue”) parchment boxes with silver-

foil accents and a small colored label indicating each specific theme.  The candles themselves are uniformly classic 

white in a frosted glass, subtly screen-printed with Butera’s logo.   The line is manufactured and distributed by 

Archipelago Botanicals, and will – at least initially – be sold exclusively through Barclay Butera Home, and Barclay 

Butera retail and to-the-trade showrooms.  (Details:  4”h x3”diam.  Retail price: $44.  Sales Contact:  Tiffany Slater, 

National Sales Manager, tiffany@barclaybuterahome.com, 310-223-1500.) 

 “This ‘lifestyle’ approach is a result of my career to date.  The categories began with the ways I’ve lived in 

style, beginning with the beach.  So this is a natural outcome of the balance of working and living in these 

environments,” states Barclay Butera, CEO/President of Barclay Butera Inc.  “I’m honored and proud to launch my 

lifestyle lines with such prestigious partners as Assouline Publishing and Archipelago Botanicals, soon to be 

followed by projects with Kravet Collections.  These collaborations in the luxury market are the results of years of 

friendship and mutual respect, and I’m grateful to be at this place in my life.” 

 
ABOUT BARCLAY BUTERA  
Barclay Butera, Inc. is based in Newport Beach, CA, and entails the Barclay Butera collection showrooms in 
Newport Beach and Los Angeles, CA, and Park City, UT.  Barclay Butera Home, Inc. products 
(www.barclaybuterahome.com) are distributed through over 300 showrooms and To the Trade nationwide, and are 
represented in the designer’s retail showrooms and his ‘to the trade’ showroom in New York’s Design & Decoration 
(D&D) Building.  Butera designs and manufactures his products in Los Angeles, CA.  Please visit 
www.barclaybutera.com/media for a full introduction.    
 
About ASSOULINE 
Prosper Assouline and his wife Martine founded the US arm of the ASSOULINE Publishing house in 2000.  For the 
past ten years, ASSOULINE Publishing has created fine illustrated books dedicated to fashion, photography, art and 
design. Renowned for their highly original graphic concept, Assouline books and luxury gift items are works of art 
that capture culture and bring it to life. Today ASSOULINE publications have been translated into more than ten 
languages and are sold in the most exclusive retail destinations worldwide. (www.assouline.com)  
 
About ARCHIPELAGO BOTANICALS 
Founded by David Klass and Gregg Corzine in 1998, this LA based company holds a strong belief in utilizing only 
the purest essential oils and natural ingredients from around the world to deliver the highest quality of home 
fragrance and personal bath and body care.  Pronounced "arc-eh-pelago", meaning volcanic islands (like the famous 
Hawaiian or Philippine Archipelagos), the name upholds the exotic images of traveling and relaxed lifestyles.  With 
over 4 home fragrance lines and 5 personal care lines, Archipelago has created gorgeous scents and products for 
everyone's tastes and needs.  Archipelago Botanicals is available online and in specialty boutiques nationwide.  For 
more information or to purchase products, please visit www.archipelago-usa.com. 
 

### 
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